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Abstract	
  
Public	
  no.ce	
  areas	
  are	
  nowadays	
  being	
  widely	
  used	
  in	
  stores,	
  restaurants,	
  
cafes	
  and	
  public	
  ins.tu.ons	
  by	
  customers	
  and	
  visitors	
  to	
  sell	
  or	
  adver.se	
  
products	
  and	
  upcoming	
  events.	
  Although	
  web	
  plagorms	
  such	
  as	
  Craigslist	
  
or	
  eBay	
  offer	
  similar	
  services,	
  tradi.onal	
  no.ce	
  areas	
  are	
  highly	
  popular	
  as	
  
using	
  pen	
  and	
  paper	
  poses	
  only	
  a	
  minimal	
  barrier	
  to	
  share	
  content.	
  With	
  
public	
  displays	
  prolifera.ng	
   the	
  public	
   space	
  and	
  with	
  means	
   to	
  network	
  
these	
   displays,	
   novel	
   opportuni.es	
   arise	
   as	
   to	
   how	
   informa.on	
   can	
   be	
  
managed	
  and	
  shared.	
   In	
  an	
  ini.al	
  step	
  we	
  systema.cally	
  assessed	
  factors	
  
inhibi.ng	
  or	
  promo.ng	
  the	
  shared	
  use	
  of	
  public	
  display	
  space	
  and	
  derived	
  
design	
   implica.ons	
   for	
   providing	
   a	
   digital	
   version	
   of	
   such	
   public	
   no.ce	
  
areas	
  [1].	
  In	
  this	
  poster	
  we	
  report	
  on	
  the	
  implementa.on	
  of	
  such	
  a	
  digital	
  
shared	
  no.ce	
  area,	
  called	
  Digifieds.	
  With	
  an	
  ini.al	
   lab	
  study	
  we	
  aimed	
  at	
  
understanding	
   suitable	
  means	
   of	
   interac.on	
  when	
   it	
   comes	
   to	
   crea.ng,	
  
pos.ng,	
  and	
  taking	
  away	
  content.	
  	
  

Digifieds	
  

User	
  Study	
  
•  Evalua.on	
   of	
   different	
   interac.on	
   techniques	
   for	
   crea.ng,	
   pos.ng,	
  

and	
  taking	
  away	
  content	
  in	
  the	
  lab	
  

•  Display	
  (Direct	
  touch	
  with	
  onscreen	
  keyboard)	
  

•  Mobile	
  Phone	
  (QR	
  codes,	
  Display/Phone	
  touch)	
  

•  Paper	
  (QR	
  codes,	
  prin.ng)	
  

•  20	
  par.cipants	
  (10	
  male,	
  26.8	
  years)	
  

Interac/on	
  Techniques	
  

Results	
  

Crea/ng	
  Content	
   Pos/ng	
  Content	
   Taking	
  away	
  Content	
  

Take-­‐away	
  Messages	
  Take-­‐away	
  Messages	
  

Preferred type o
f 

interaction dep
ends 

on the user‘s 

situation (ad-hoc 

posting vs. pre
paring 

content)!

Mobile techniques perceived as more privacy preserving!

High uptake of 

mobile techn
iques 

among young users!
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